MSU-BOTTINEAU

Course Outline

Course Title and Number, Credits:


Retailing, BADM 260, 3 Credit Hours

Prerequisite:


None

Course Description:


This is a practical course designed to introduce students to retail operations and management. The evolution of retailing and its present role in the marketing system, as well as the impact of various trends upon retail institutions are examined. Other major areas covered include: the determination of a target market, site selection and store design, store organization, merchandising, pricing, staffing and training employees, store promotion, customer services, and control of store operations.

Required Text:


Retailing Management 5th edition – Levy, Weitz

Course Objectives:

· Introduction to the world of retailing

· Retailing Strategies – retail market strategy, finance strategy, and location & site.

· Merchandise Management – merchandise assortment, buying systems & merchandise, pricing.

· Store Management – store layout, design, visual merchandising, and customer service.

Course Requirements and Evaluation:


Course requirements consist of lecture/discussion, case studies, related assignments, quizzes, and exams. (See syllabus for details.)


Grading is based on a standard grading scale.

