MiSU-BOTTINEAU

Course Outline

Name of instructor: Carrie Welnel


Course Title and Number: BADM 224


Credits: 3 


Prerequisite: None
	Course Description: Provide an overview of electronic business topics such as: a review of current applications of electronic businesses, site design, security issues, and marketing considerations.


	Required Text: Electronic Commerce – The Second Wave, 5th Edition




Gary P. Schneider



	Course Objectives: 
1.
To comprehend the functions of selling on the web, revenue models, and marketing on the Internet.

2.
To learn about internet business strategies, web auctions, virtual communities, web server hardware and software, and applications for organizations.

3.
To comprehend the values and merits of ethics and the legal environment in using e-commerce in business applications.

4.
Understanding the security aspects of e-commerce and various payment methods to be employed regarding e-commerce.



	Course Content: 
1
Introduction to Electronic Commerce

2
Technology Infrastructure: The Internet & World Wide Web

3
Selling on the Web: Revenue Models and Building a Web process

4
Marketing on the Web

5
Business-to-Business Strategies

6
We only meet on Friday the 25th.

7
Online Auctions, Virtual Communities, and Web Portals

8           The Environment of E-Commerce: Legal, Ethical, & Tax Issues

9           Web Server Hardware and Software

10         Electronic Commerce Software

11         Electronic Commerce Security

12         Payment Systems for Electronic Commerce

13         Planning for Electronic Commerce



	Course Requirements and Evaluation: lecture/discussion, exercises/cases, related assignments, possible quizzes, and exams.



