MSU-BOTTINEAU

Course Outline

Name of Instructor:  Mr. Matt Richter

Course Title and Number: E-Business, BADM 224

Credits:  3

Prerequisite:  CIS 115 or Equivalent
Course Description:   Introduction to electronic commerce from a strategic point of view. Topics include a review of electronic businesses, site design, security issues, and marketing.
Required Text: Introduction to E-Commerce, Second Edition – Jaworski and Rayport. 

Course Objectives:

After taking this course students should be able to:

· describe the categories of e-commerce

· explain the roles and responsibilities of e-commerce managers

· understand the key similarities and differences between e-commerce and bricks-and-mortar selling in regard to location
· understand how to identify unmet and/or underserved needs

· describe how to assess the attractiveness of an opportunity

· understand how commerce features help websites perform financial transactions
· explain the main regulation issues on the Internet today
· define logical architecture

· understand e-commerce in the changing business environment and its relationship to organizations and managers;

· understand the security aspects of e-commerce and various payment methods to be employed regarding e-commerce.

These course objectives meet the following MSU-B General Education Goals; #1, to develop the ability to communicate, #2, to develop thinking skills, #3, to develop knowledge and application of technology, #9, to develop lifelong learning skills.

Course Requirements and Evaluation:

Course requirements consist of class participation, general assignments, projects, presentations, quizzes, and exams. 

Grade Weighting

Exams (three total): 60% 

Projects, general assignments, presentations, quizzes, participation: 40%

	90%  - 100%
	A 

	80% - 89%
	B

	70% - 79%
	C

	60% - 69%
	D

	Less than 60%
	F


