MSU-BOTTINEAU

Course Outline

Name of Instructor:  Mr. Matt Richter

Course Title and Number:   BADM 215 Advertising Campaigns
Credits:  3
Prerequisites:  
BADM 201 Principles of Marketing 


BADM 210 Advertising

Course Description: 
This course is a capstone course in the Advertising and Marketing program. Students will utilize knowledge gained in previous classes in addition to the topics covered in this course to understand all that must be accomplished to create a successful advertising campaign. After some introductory lecture, students will be expected to study and analyze existing advertising campaigns and write creative briefs. Then, students will research, plan, and create their own campaign along with the rationale and a visual presentation of their work. Understanding and developing insightful, powerful strategy leading to strong potential implementation of advertising campaigns will be the end result of this class.
Required Text

Advertising & Promotion, 6th Edition – Belch and Belch.
Course Objectives

After taking this course students should be able to:

· Analyze existing advertising campaigns

· Effectively perform marketing research such that proper situational analyses and marketing strategies are developed

· Showcase creative thinking in television, newspaper, magazine, outdoor, radio and television

· Develop new, valuable advertising campaigns

· Effectively present their campaign ideas to prospective clients
These course objectives meet the following MSU-B General Education Goals; #1, to develop the ability to communicate, #2, to develop thinking skills, #8, to understand and appreciate cultural diversity, #9, to develop lifelong learning skills, #10, to foster interpersonal development.

Course Requirements and Evaluation

Course requirements consist of class participation, projects, presentations and one exam. 

Grade Weighting

Exam (one total): 15% 

Class participation, projects, general assignments, presentations, quizzes: 85%

Grading Scale 

	90%  - 100%
	A 

	80% - 89%
	B

	70% - 79%
	C

	60% - 69%
	D

	Less than 60%
	F


