MSU-BOTTINEAU

Course Outline

Name of Instructor: Matt Richter

Course Title and Number: Entertainment Marketing, BADM 214

Credits: 3
Prerequisite: BADM 201 or Instructor Approval

Course Description: 

The course is designed to include an exploration of the effective marketing and promotion of sports, entertainment, travel, and tourism. Discussion topics include: promotion, endorsements, sales, campaigns, and marketing.

Required Text: 


None.
Course Objectives:

After taking this course students should be able to:

· Clarify sports and entertainment organizations’ needs and goals.

· Understand the marketing decisions involved in the marketing of a sports or entertainment product.

· Comprehend the basics in event planning and management.

· Analyze and critically discuss important sports and entertainment marketing issues. 

· Analyze and discuss diversity as it affects sports and entertainment marketing.

· These course objectives meet the following MSU-B General Education Goals; #1, to develop the ability to communicate, #2, to develop thinking skills, #8, to understand and appreciate cultural diversity, and #9, to develop lifelong learning skills.

Course Requirements and Evaluation:

Course requirements consist of class participation, writing assignments, quizzes, and exams. (See syllabus for details.)
Grading is based as follows: 

	90%  - 100%
	A 

	80% - 89%
	B

	70% - 79%
	C

	60% - 69%
	D

	Less than 60%
	F


