MSU-BOTTINEAU

Course Outline

Name of instructor:  Keri J. Keith
Course Title and Number:BADM 210, Advertising


Credits: 3 


Prerequisite: None
	Course Description: As the field of advertising and promotion continues to dramatically change, marketers must look beyond traditional media in order to achieve success. In order to best communicate with consumers, advertisers must utilize a myriad of tools (advertising, public relations, direct marketing, interactive/Internet marketing, sales promotion, and personal selling). This course focuses on the shift from the conventional methods of advertising to the more widely recognized approach of implementing an integrated marketing communications strategy. 


	Required Text: Advertising and Promotion, 8th edition, Belch and Belch

	*Course Objectives: (List which, if any, of the general education goals listed below each of your course objectives satisfies by writing the number of the goal beside the objective.)
After taking this course students should be able to:

•
Identify important advertising concepts and be able to apply them.

•
Analyze and critically discuss important advertising issues. 

•
Develop a basic advertising plan. 

•
Recognize that a firm must use all promotional tools available to convey a unified message to the consumer (integrated marketing communications).  

•
Create effective integrated marketing communications. 

•
Understand basic advertising placement strategies. 

•
These course objectives meet the following MSU-B General Education Goals; #1, to develop the ability to communicate, #2, to develop thinking skills, and #9, to develop lifelong learning skills.


	Course Content: This course focuses on the shift from the conventional methods of advertising to the more widely recognized approach of implementing an integrated marketing communications strategy.  In order to best communicate with consumers, advertisers must utilize a myriad of tools (advertising, public relations, direct marketing, interactive/Internet marketing, sales promotion, and personal selling). 

	Relationship to Campus Theme: The Campus theme: “Nature, Technology, and Beyond.” Nature: The course analyzes human buying behavior and human responses to advertising messages which are both a part of human nature.

Technology: This course introduces students to current business technologies as they apply to integrated marketing communications.

Beyond: This course prepares student for future success by developing communication abilities, thinking skills, and lifelong learning skills.

	Course Requirements and Evaluation: Course requirements consist of class participation, assignments, quizzes, and exams. 



